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Current Topics. 

Tug publishers of the Musical Cou- 
vier of this city, have called our atten- 
tion to an article in the issue of that 
journal of December 14, 1887, with par- 
ticular reference to the mention made 
in our issue of September 15 of an ob- 
viously insincere circular distributed to 
country newspapers by the Gem Piano 
and Organ Company, of Washington, 
N. J., for the purpose of obtaining a 
free advertisement of the goods of that 
concern. An editorial visit paid, in be- 
half of the AZusical Courier, to the 
establishment of the Gem Company re- 
vealed the fact that no pianos or organs 
were manufactured by the company, 
but that its business consisted in sell- 
ing slop-made pianos and organs at an 
excessive price, after the name ‘‘Gem”’ 
had been stencilled upon them. It was 
also ascertained, during this editorial 
investigation, that the Beethoven Piano- 
Organ Company, Mr. Daniel F. Beatty 
and Messrs. Cornish & Co. were sever- 
ally carrying on the piano and organ 
business under misleading representa- 
tions, and that Messrs. H. W. Aileger 
and C. P. Bowlby were each sending 
out organs stencilled with other names 
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than their own. It is evident that 
newspaper publishers should handle 
with extreme caution any advertising 
business offered them from this little 
but notorious town, and be very chary 
of lending editorial support to the 
statements contained in any adver- 
tisements that may be paid for and 
accepted. 

THE insolvency of the proprietor of 
“* Rough on Rats,” and other kindred 
preparations for the extermination of 
pests, is an example of how rapidly a 
flourishing business can be eaten up by 
profuse advertising when not controlled 
by experience and prudence. The be- 
lief in advertising is a sound one, but 
its reduction to practice calls for the 
exercise of many limitations and safe- 
guards, to avoid a result as disastrous 
as the most obstinate aversion to adver- 
tising is likely to produce. 

THE advertising columns of estab- 
lished and well-conducted trade jour- 
nals bear witness to the appreciation of 
these instrumentalities by those who 
make or sell such articles, or supply 
such services, as are embraced within 
the special fields of such publications. 
Of greater moment to the general pub- 
lic, however, is the influence that trade 
journals exert upon the progress of the 
arts and industries to the exposition 
and advancement of which they are de- 
voted. Great changes are impending, 
and some are in actual process, in the 
organization and operations of nearly 
every industry known to civilization, 
and the trade journals that have grown 
so numerous and various within a very 
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few years past are not only palpable 
evidences of the general movement, but 
perform a highly important function in 
helping both to guide the movement 
and to increase the capabilities of those 
by whom it is conducted. No person 
whose capital, brain or muscle is em- 
ployed in any business of manufactur- 
ing or trading should neglect the great 
sources of light and strength opened 
to him through the medium of class 
periodicals. 

THE story of the one-price merchant 
who humored an obstinate customer by 
selling him a line of goods on the hig- 
gling system, and then showed him 
how much more than the regular price 
he had agreed to pay under the pre- 
ferred method, is not without its moral 
for those publishers of newspapers who 
excuse their want of adherence to a 
fixed scale of advertising rates by 
pleading that intending advertisers are 
better pleased when allowed to believe 
that they are let in at cut prices. Any 
advertising patron who may be soft 
enough to suppose that he can get bet- 
ter terms than others are going to ob- 
tain, ought not to be a difficult cus- 
tomer for a wide-awake publisher to 
handle after the manner above men- 
tioned, and generally speaking, one ex- 
perience of the kind is enough to take 
the nonsense out of him and to increase 
his respect for and confidence in the 
publisher who has delicately shown him 
the error of his ways and who declines 
to take an advantage presented by the 
patron’s own conceit. It is not uni- 
form rates of advertising that newspa- 
pers need so much as fixed rates, open 
to all and varied for none. In store- 
keeping, it is universally admitted that 
the one-price system increases both 
trade and profits. 

THE enlargement of the Zvglish /I- 
lustrated Magazine, which retails for 
fifteen cents per copy, and the incorpo- 
ration of the complete story (so long as 
the fashion thereof may last) as a part 
of its habitual contents, forbodes a re- 
duction in price all along the line, as it 
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would seem to be an impossibility for 
the high-priced monthlies to maintain 
their rates in the face of such compe- 
tition as Scribner's is already offering, 
and the Enylish //lustrated, to an even 
greater extent, is about to offer to the 
“* three-deckers."’ Should Harpers’ and 
the Century be constrained to lower 
their subscription and selling rates, 
some retrenchment of expenses will 
probably be deemed necessary ; at least 
until it can be ascertained how and to 
what extent an increased revenue may 
be obtained from advertisements. This 
retrenchment is likely to fall, in the first 
place, upon the departments of illustra- 
tion, and afterwards, if need be, upon 
the honorariums of contributors, the sup- 
ply of whom is grown sufficiently abun- 
dant to justify a lowering of the market 
price of their wares. There is some 
talk—not of a very definite kind as yet 
—of some of the great newspaper es- 
tablishments turning a part of their sur- 
plus energy and capacities in the direc- 
tion of monthly issues of a literary and 
popular character, and as the boundary 
between the ‘* blanket-sheet ” newspa- 
per and the magazine is continually far- 
rowing, the existence of this trade gos- 
sip ought not to be a matter of surprise. 

Ir must of necessity be so many 
years before the United Typothetz of 
America can possibly gather into its 
ranks a numerical preponderance of the 
employing printers of the United States 
and Canada, that its influence upon the 
character and conduct of the printing 
business can, for a long time to come, 
only be exerted through the indirect 
channels of advice and example. This 
is one and a sufficient reason why the 
organization should not draw its lines 
of action too rigidly, nor undertake too 
much. It isa rule of nature that slow 
growths are the only enduring ones, It 
is an advantage to the T ypothetz that 
its comparatively small roll of member- 
ship bears the names of sume of the 
best and ablest in the trade, that it 
possesses the only existing means of 
investigation and discussion for the 
general good, and that moderation and 
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conservation have already invested it 
with a considerable degree of moral 
power over the printing interests of the 
two countries. 

THE great Dr. Johnson, so far back 
as 1759, discerned, in one of his ar- 
ticles in the /d/er, that the extensive 
use made of newspaper columns for ad- 
vertising purposes called for exagger- 
ated styles and modes of expression, in 
order to gain the requisite public atten- 
tion, and that necessity has multiplied 
itself many times since his day. The 
object of exaggeration being simply to 
catch the eye of the public, the only 
limits to its legitimate use are the kind 
and degree of largeness of statement 
adopted to effect the desired end in the 
particular case, care being taken not to 
offer anything, in the substance of the 
matter, impossible or incapable of per 
formance. The greater the exaggera- 
tion, the more reason for making some 
adverse admissions, with a view to em- 
phasize those parts of an advertisement 
that contain the essential propositions. 
Examples of this successful and appro- 
priate mode of advertising are abundant 
in the announcements of the best-known 
advertisers, in the principal mediums of 
advertising, where rates are high, mis- 
takes expensive, and “‘ hits” 
ingly remunerative. 


gratify- 


JOURNALISM is a progressive art (and 


would, indeed, be a ‘‘lost art” very 


soon if it were not progressive) ; hence 
it is not astonishing to be told that 
newspaper reporters have taken to car- 
rying photographic cameras, to obtain 
instantaneous views of things dealt with 
in their reports, either to aid in a graphic 
writing-up of their notes, or to be re- 
produced as illustrations of their arti- 
cles. Photographic verities have already 
begun to play an important part in the 
production of judicial evidence. 
CERTAIN views expressed in this 
journal in behalf of the doing of public 
work by contract, in preference to a 
direct engagement of political govern- 
ments in the business of production, 


are supported by the action and experi- 
ence of the State of Ohio, which has 
recently awarded a considerable amount 
of public printing at rates highly favor- 
able to the State treasury, and presum- 
ably not unsatisfactory to the successful 
bidders, considering the spirited char- 
acter of the open competition. That 
the community pays less for its public 
printing when undertaken by private 
concerns upon competitive bids has 
been demonstrated time and again, and 
when public contracts are awarded to 
private concerns the whole printing in- 
terest is gratified by the knowledge that 
some of its members have received the 
public patronage under fair conditions, 

HALF a million of dollars a year is 
a princely sum to spend on the adver- 
tising of a single article, but that is the 
figure named as the annual expenditure, 
for several years past, on bringing and 
keeping before the public the merits of 
a certain English-make of soap, with 
results so satisfactory to the maker and 
vender that there is no thought of do- 
ing else than enlarging the expenditure 
as fast as it can judiciously be done. 
We have in mind an American make of 
soap that has been advertised from 
nothing to an enormous sale within a 
very few years. The fact that both of 
these brands of soap are of exceeding 
goodness may account, to some extent, 
for such great success in placing an 
article over which there is almost as 
much competition as in the case of 
baking powders. 

In the general overhauling of the 
advertising system, the press in general 
is paying considerable attention to that 
hoary abuse of free editorial puffs. It 
is somewhat amusing, after the patience 
and resignation of newspaper publish- 
ers for so long a time under what they 
had been accustomed to treat as a 
necessary burden of their vocation, to 
see how indignantly they flare up as 
soon as they begin to write about it, 
and to contrast the exemption of other 
professions and trades from the dead- 
headism so familiar to themselves. 
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Echoes of the Time, 


Extremes meet. In one and the 
same issue of an English journal I find 
a news item, stating that Patti is to re- 
ceive £1,300 per night for singing in 
concerts in South America, and an 
advertisement of sermons for a shilling, 
‘‘ beautifully simple, full of matter, 
teaching personal holiness and practical 
religion,” and for an extra threepence, 
sermons, ‘‘ original, fresh, vigorous, 
clearly-written, and with special ar- 
rangements for local adaptation.”” The 
world is always willing to pay more to 
be amused than to be admonished, and 
probably always will be that way in- 
clined. I am not sure that professional 
sermons would command in this coun- 
try so much as twenty-five cents apiece, 
unless prepared by a Talmage or Sam 
Jones, but I read in one of our own 
papers that a fifteen-year-old negro 
jockey, who has a special knack of 
pushing ‘‘ dark” horses to the front, is 
earning $10,000 and upwards a year, 
and I conclude that we are very much 
like the rest of mankind. 

* 


The vastness of our country seems 
to be an obstacle in the way of keeping 
completely informed of its intellectual 
development. It is by the merest 
chance that I have heard of the exist- 
ence of a poem bearing the character- 
istic title of ‘‘ The Frost is on the 
Punkin,” so full of promise (apart from 
such actual merit as it may possess in 
its own right) as, in the competent 
opinion of a western journalist, who 
shall be ‘‘nameless here,” (for the 
good and sufficient reason that I have 
forgotten his name,) to stamp the 
author (whosoever he may be, for our 
western editor omitted the formality of 
naming him) as the coming Robert 
Burns of America. I have not yet 
read the idyll of ‘‘the punkin,” but 
shall live upon the anticipation of the 
delight of doing so at no distant day, 
in a blue-and-gold edition of the col- 
lected works of the American Burns, 
should fortune so far favor me beyond 
my deserts. 
* * 

An English ‘‘ globe-trotter,” who 
finds himself quite often within the 
boundaries of the Republic, tells me 
of his profound conviction that there 
are more politics to the square mile in 
the United States than in any other 
country upon the globe. He says that 
no matter in what year or at what 
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season of the year he arrives, nor 
whether he lands among us by way 
of New York or San Francisco, he 
finds us either in the midst of an elec- 
tion, or preparing for an election, or 
just getting over an election, and he 
fancies that ‘‘ this great American in- 
dustry,’’ as to which he hears or sees 
such frequent but vague reference, 
must consist in the voting of somebody 
into or out of office. For a superficial 
view of American public life, our trans- 
atlantic cousin has not gone so wide of 
the mark. With forty-seven State and 
Territorial governments, besides the 
Federal government, mainly officered 
by means of the ballot, it is not to be 
wondered at that the sun rarely sets 
upon the political activities of our pop- 
ulation. Whether the results of so 
much administration, and its conse- 
quent electioneering, are worth all they 
cost is a question upon which a great 
deal may be said on both sides. No 
doubt the complexity of our political 
system does much to conceal from the 
people its undeniable expensiveness, 
but what a row there would soon be if 
all the expenses of Federal and State 
governments and elections had to be- 
met by Congressional appropriations. 


x 

Being a member of that unfortunate 
class known as the ‘‘ can’t-get-aways,”’ 
I am fain to do the most of my jour- 
neying at second hand, through the 
medium of books of travel, wherein I 
have been accustomed to find much 
pleasure and satisfaction at the escap- 
ing of the dangers and discomforts that 
literary tourists always seem to en- 
counter, and in reaping benefits from 
eyes and faculties evideatly much sharp- 
er than my own, My contentment 
with this method, however, has received 
a shock from which it can never re- 
cover, and I fear that I shall have to 
abandon the vicarious foreign tours 
that have solaced me these many years. 
I had been reading a lately published 
book of travels in Spanish America, 
commended to my favor and confidence 
by the imprint of an eminent publish- 
ing-house, and was taking great de- 
light in the many illustrations that 
heightened the reality of the scenes de- 
scribed in the text, when I alighted 
upon a review of the volume in a liter- 
ary journal, which discovered to me 
that I had been the victim of a gross 
deception, insomuch that many of the 
views were stock cuts that had already 
done duty in a variety of works, and 
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had answered to a variety of names ; 
being no more genuine than the bat- 
tered old electro portraits that in some 
newspapers stand, as occasion may re- 
quire, for a murderer, a popular lec- 
turer, a nominee for public office, or 
the latest defaulter fled to Canada, I 
feel my fluency as a talker on foreign 
lands quite gone, and shall be obliged 
to get myself up in new topics of con- 
versation for the coming winter. 


If it be true that in addition to their 
magazine and newspaper windfalls, lit- 
erary men (and possibly literary women 
—for there is no sex in literature)—are 
beginning to find remunerative employ- 
ment as writers of advertisements, the 
guild is not quite so far on the road to 
the poor-house as Mr. Paul R. Cleve- 
land intimates in a late number of the 
Cosmopolitan, There is no reason, on 
either side, why they should not be so 
employed, for it is many a long year 
back since artists began to apply the 
magic of the brush to the fabrication 
of sign-boards. That they do not 
now, to any great extent, is not so 
much due to the increased pride or 
prosperity of artists as to the want of 
sign-boards to paint ; and more is the 
pity, so far as the picturesqueness of 
our shop fronts are concerned. Mr. 
Cleveland is right, however, in remind- 
ing would-be authors that they must 
gain their living otherwise than by 
authorship, and seek the delights and 
rewards of literature in something 
higher than the ‘‘ dirty dross.’ We 
don’t want the misery of our street life 
intensified by the familiar presence of 
distinguished authors, with placards 
hung upon their breasts, soliciting alms 
to put off the day of their post-obital 
glorification. , Auditus, 

Frederick E. Lyster, of the local 
staff of the American Stationer, has 
been appointed the Western agent of 
that paper, and is now in charge of the 
Western office at Chicago. It is to be 
hoped that Mr. Lyster in his weekly 
letters to his paper will not follow in 
the steps of his predecessor, but will 
refrain from expatiating upon the pre- 
vailing and probable state of Chicago 
weather. 

THE CONSCIENTIOUS PUBLISHER TO 
THE ADVERTISING AGENT: ‘‘ Speak of 
me as I am; nothing extenuate, nor 
set down aught in malicé.”—Oshello, 
Act V., Scene 3. 


Inventions & Improvements. 


THE invention of John J. Allen, of 
Halifax, England, is a device for feed- 
ing separate sheets of paper to cylinder 
presses. The component parts of this 
invention are few, the arrangement 
simple and the operation seemingly ef- 
fective. The paper sheets to be printed 
are supported upon an inclined table, 
suitably mounted upon the frame of the 
press. Beyond the forward end of 
this table the sheets project slightly and 
rest against a fixed upright plate, or 
stop. Between the stop and the for- 
ward end of the inclined table, and be- 
neath the overlapping ends of the 
sheets, is placed a ‘‘ plunger,” capable 
of vertical motion. A rotating ‘‘ feed- 
er-wheel”’ is placed above the ‘‘ plung- 
er’ at such a distance as not to bear 
upon the pile of paper sheets upon the 
inclined table. It will be seen that if, 
at the proper time, the ‘‘ plunger” be 
moved upwards, it will raise the over- 
lapping edges of the pile of sheets, thus 
forcing the upper sheet against the sur- 
face of the rotating ‘‘ feeder-wheel,” 
and the revolutions of this wheel will 
move the sheet forward, over the top 
of the stop-plate and into position to be 
seized by the grippers of the cylinder. 


AN automatic advertising device is 
the invention of Edward C. Magnus, of 
Chicago, Ill. Briefly described the in- 
vention consists of a many-colored disk, 
centrally pivoted. In front of this 
disk is placed the letters or design form- 
ing the advertisement, and by means of 
a simple combination of ratchets, springs 
and weights, concealed in a case or 
frame, the disk is rapidly revolved be- 
hind the advertisement ; and the mov- 
ing disk, the blending colors and the 
stationary letters or degin all combine 
to produce the desired effect : the attract- 
ing and holding of individual attention. 


THE Stecher Lithographic Com- 
pany, of Rochester, has registered a 
device for an advertising circular, con- 
sisting in the representation of a bank- 
book, containing checks for deposit. 
The details are well worked out and 
the intended illusion is satisfactorily 
effected. The inside faces of the book 
covers can be used for printing what- 
ever advertising matter may be desired. 

NEw elevators, capable of a speed of 
twenty-five feet a second, have been 
put in the Tribune Building. 
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Business Items. 


ARKANSAS.—W. A. Webber, publisher 
of the Little Rock Rural and Work- 
man, has been succeeded by the 
Progress Co. 

* e * 

CALIFORNIA.—The Alameda Encinal, 
hitherto a weekly publication, is now 
issued semi-weekly; F. K. Krauth is 
editor and publisher. 

L. B. Loos has sold the Yreka 
Union to Alexander Montgomery. 
Mortgages. 

San Bernardino—John Isaac, pub., chtl. $375 
*, * 
ConneEcticuT.—After an existence of 
less than a year the Evening Journal, 
of Middleton, has suspended publi- 

cation. 

C. Collard Adams has retired from 
the editorial management of the Nau- 
gatuck Review. 

John G. Lynch, the former editor 
of the Zvening Record, of Norwich, 
has been succeeded by J. and F. 
Rathbone. 


*,* 


DakotTa.—J. J. Sargent, a publisher 
of Dawson, has moved to Washing- 
ton Territory. 

The publisher of the Milton G/oée, 
T. W. Brondgust, has sold out. 


*,* 


District oF CoLumBia.——George W. 
Fowler, a printer, of Washington, 
has sold entire stock. 

A new weekly publication at 
Washington is called the Working 
Woman. 

* «* 

IpAHO.—The publishing business con- 
ducted by Geo. P. Wheeler, at Poca- 
tello, will hereafter be conducted by 
Wheeler & Kautzman. 

* * * 

ILLINoIs.—]J. C. Drake, a printer, of 
Chicago, has made an assignment. 

William Morton Payne, a frequent 
contributor to the Dia/, has accepted 
the position of literary editor upon 
the Chicago Zvening Journal. 

Mortgages. 


Bloomington—Owen Scott, publisher, 
5 ee 2,160 
Chicago—Sunday World Publishing 
o., chtl. . 2,425 
Chrisms alee 2. Blackstoc k, * publish- 


AS «353. 605.05 2,161 
Collinsville x iN. _ Peers (pub. Herald), 

ebesbudistetesuse o¢ 300 
Creston—S, A. — printer, chtl. 800 
Paris—L. A. G. Shoaff, pub., deed.... 1,100 


Savanna—S. Greenleaf, printer, deed.. 275 
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Keller & 
Paine, printers, have dissolved part- 
nership. 


INDIANA.—At Evansville, 


*,* 


lowa.— 
Mortgages. 
Des Moines —P. D. Swick, pub., chtl. $180 


Hartley—Allen Crossman, publisher, r.e 200 
Peterson—J. Kennedy, publisher, r. e... 400 
*,* 

KANSAS.— 
Mortgages. 


Alma—J. D. Gardiner, publisher, deed $4,000 


Chanute—M. F. Ruff, printer, chtl. 188 
Independence—T. N. & H. E. Sickles, 
publishers, chti.. 206 
Mankato—R. F, Vaughn (pub. Jewel 
County Monitor), rv. e. 125 
Oberlin—C. Borin (pub. Eye), chtl. ‘ $90 
Osage City— Blain & Mills, publishers. 148 
* _* 


* 


LovuIsIANA.—The New Orleans print- 


ing firm, Gonzales & Laudumiey, 
are now styled F. Laudumiey & Co. 
* +” 


MASSACHUSETTS.—Girst & Co., Litho- 
graphers, of Boston, have gone into 
voluntary insolvency. 

W. T. Tucker, ‘publisher of the 
Sunday Telegram, of Holyoke, has 
sold out. 

At Salem, the publishing firm of 
Foote & Horton has been succeeded 
by N. A. Horton & Son. 


Mortgages. 
Boston—S. T. Bjorkland, printer, chtl... $400 
o * + 
MICHIGAN. — Kittridge & Holmes, 
printers, of Ann Arbor, have dis- 


solved partnership. 

Warren & Bissell, publishers, of 
Albion, have sold out. 

The Marine City A/agnet has been 
sold by its publisher, Charles J. 
Seeley. 

* * * 

MINNESOTA.—A judgment for $172 
has been rendered against W. Bick- 
ley, a publisher of Minneapolis. 

The publishers of the Hastings 
Democrat, Todd, Riplinger & Gere, 
have dissolved partnership. 

O. F. Collier, publisher of the 
Wabasha //era/d, has suffered a loss 
through fire. 

Haines & Stone, publishers of 
Wabasha, have been burned out. 

Mortgages. 


Minneapolis— -Thompson & Dobbyn, 


printers, chtl.. abe $300 
St. Paul—McCaskey & Streeter, print- 
te ee eee 105 
* * * 


MIssIssipP1.—With the issue of Octo- 
ber 6, thé Biloxi Herald, of Biloxi, 
commences its fifth volume. 
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MissouRI.—James Turner, of James 
Turner & Son, publishers of the Car- 
rolilton Record, is dead. 

R. M. Rigby & Co., of Kansas 
City, job printers, have dissolved 
partnership. 


*,* 


MONTANA.— 
Mortgages. 
Boulder Valley—Wm. Kennedy, pub., 
rv” Nipeppees : 


300 


- 
** 


NEBRASKA. — 
Mortgages. 
Meriden—W. D. Hart, pub., 
o * * 
NEw JersEY.—The Bayonne Herald, 
of Bergen Point, has been reduced in 
size, but will hereafter appear semi- 
weekly instead of weekly. 


*,* 


New York.—With its issue of Octo- 
ber 13, /udge commences its fifteenth 
volume. 

H. Norris succeeds Norris & Tuck- 
er as publishers of the Andover 
News. 

A judgment of $147 has been 
rendered against W. M. Chap- 
man, a New York City advertising 
agent. 

The printing establishment of D. 
C. Crocker, of New York City, has 
been attached. 

A judgment of $345 has been ren- 
dered against Edward McGill, a New 
York City publisher. 

William Winter, the dramatic critic 
of the 7ribune, has returned from 
Europe. 

John Green, of the Morning 
Journal, has been detailed as the 
Washington correspondent for that 

per. 

There is talk inthe New York Press 
Club of organizing an athletic branch 
for the benefit of those members who 
desire to indulge in athletic and aqua- 
tic sports. The scheme is a good 
one, and it is to be hoped that the 
members who have interested them- 
selves in the project will meet with 
success, 


chtl..... $1,800 


Mortgages. 
New York City—W. Green, print., chtl. $3,250 
Konigsberg & Strauss, 
print., chtl. 
* * 7 
Oun1o.—At Dayton, C. A. Huessman 
proprietor of the Central News Co., 
has sold out. 
The Champion City Times Co., 
publishers of Springfield, has been 
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succeeded by A. D. Hosterman 

& Co. 
Mortgages. 

Cincinnati—D. A. Rudd, (pub. A meri- 

can Catholic Tribune), 
CO Sa ase 
* * 7” 

OrEGON.—At Eugene City, Hodson & 
Yoran, publishers of the Register, 
have been succeeded by S. M. & W. 
C. Yoran. 

Cronise & Wilson, printers of Sa- 
lem, have dissolved partnership. 

: * * 

PENNSYLVANIA, — The Philadelphia 
firm of publishers, Carson, Stewart 
& Co., has been dissolved, and 
will be succeeded by Carson & Simp- 
son. 

The Parlor and Kitchen Publish- 
ing Co., of Philadelphia, has been 
dissolved. This company published 
the Parlor and Kitchen, a monthly 
journal, having a circulation of over 
20,000 copies. 

A judgment amounting to $200 has 
been rendered against Wm. Blair, 
publisher of the Waynesboro Village 
Record. 

A. A. Anderson & Son, printers of 
Pittsburg, have made an assignment 
of personal property. 

Eugene M. O'Neill, editor of the 
Pittsburgh Dispatch, has completed a 
European tour in company with his 
wife, and they are now on their home- 
ward voyage. 

The present city editor of the Pitts- 
burgh Chronicle- Telegraph is ¥. A, 
Lehman, lately connected with the 
Post. 

* * * 

WASHINGTON TERRITORY. — A. Jf. 
Taylor, publisher of the Centralia 
News, has sold out. 


*,* 


Wisconstn—The Reporter Publishing 
Co., of Oconto, publishers of the 
Oconto County Reporter, have made 
an assignment. 

The Winnebago Anzeiger Publish- 
ing Co., publishers of the Menasha 
Winnebago Anzeiger, have filed ar- 
ticles of incorporation. 

* * * 

BRITISH CoLuMBIA.—W. R. Hig- 
gins has retired from the firm of 
Ellis & Co., publishers of the Vic- 
toria Colonist. 

* * * 

ONnTARIO,—Wallace Graham, pub- 
lisher of the Windsor Record, has sold 

* out. 
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Painrers’ Inx is issued on the first and 
fifteenth days of each month. Terms, post- 
paid, One Dollar a year; single copies, Five 
Cents. 

ADVERTISEMENTS, Fifteen Cents a line for 
not less than three lines; Fifteen Dollars a 
page. 

Checks and money-orders to be made pay- 
able to the Publisher. Address P. O. Box 672. 

Office: No. ro Spruce St., New York. 


NEW YORK, OCTOBER 1s, 1888. 





LITERATURE IN NEWS 
PAPERS. 

In the issue of PRINTERS’ INK for 
September Ist, incidental reference was 
made to ‘‘the extent to which the news- 
paper has succeeded in occupying the 
literary field of the present era,’’ and an 
example was given of ‘‘the means by 
which its place has been won and is 
held against the rivalry and competition 
of books and reviews.”” Commenting 
upon this in the next succeeding num- 
ber, ‘‘A Newspaper Publisher,” in a 
letter to the editor, advocated ‘‘ more 
literature in newspapers,’’ because ‘‘ the 
advertising value of the newspaper press 
will increase in proportion to the extent 
to which the reading public shall resort 
to the newspaper for literary entertain- 
ment and instruction.” In our last 
number, Mr. Alonzo Stephens takes ex- 
ception to his predecessor’s view, for 
the reason, as he puts it, that ‘‘ a news- 
paper is and ought to be a paper for 
giving the news and nothing more ; al- 
though he admits that ‘‘the issuing of 
mammoth Sunday editions and entire 
books in a single issue"’ may be al- 
lowed exceptionally, for the purpose of 
puffing the newspaper that makes such 
issues, and he is indulgent to ‘‘the 
country editor who devotes considerable 
space to limping poetry and mushy 
love stories, the product of local talent.” 

From the following summary, we 
deduce three propositions: first, that 
newspapers have extensively occupied 
the field of literature already ; second- 
ly, that some competent persons think 
they have not sufficiently occupied it ; 
thirdly, that other competent persons 
think they should occupy it only occa- 
sionally, or within special limits of a 
fixed character. 
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An accomplished fact is in itself a 
powerful argument. It is especially so 
in the present case, because successful 
newspapers are evolved ; not created 
by a stroke. They are in the field of 
literature because the law of their de- 
velopment has taken them into it. This 
law is itself the creation of two distinct 
but mutually acting forces ; an internal 
force, exerted by the conductors in obe- 


‘dience to their perception and judg- 


ment of what the readers of newspapers 
desire or approve, and an external 
force, exerted by the public in confor- 
mity to its recognized need or its sense 
of enjoyment. There is nothing em- 
pirical in the literary tendencies of 
journalism ; there can be nothing em- 
pirical in the guidance or extension of 
those tendencies, since mistakes are 
swiftly exposed and corrected by loss of 
circulation and influence. ‘‘ A News- 
paper Publisher” advocates the push- 
ing of the literary side of journalism as 
a means of increasing profits to news- 
paper owners from their advertising 
patronage; Mr. Stephens, while ad- 
mitting an increased value in advertise- 
ments from proximity to literary mat- 
ter, does not believe that the rates for 
such advertisements can be increased, 
and anyway, newspapers have no right 
to be anything more than papers of 
news. ‘‘ A Newspaper Publisher” is 
right, with the gloss added to his prop- 
osition that the pushing of literature in 
newspapers must not be upon an arbi- 
trary or conventional scale, but only 
so far and as fast as the public shall 
approve and support. Whatsoever 
matter of a decent and otherwise hon- 
est nature the public will buy, that 
matter should the newspaper supply, 
whether it be fact or fiction, or mere 
comment upon fact or fiction. News- 
papers are founded and continued 
for gain, and it would be as rea- 
sonable for a retail grocer to deal 
in flour and reject the trade in loaves 
of bread, as for a newspaper conductor 
to exclude anything reputable from his 
columns that the public wants and is 
willing to pay for at a fair profit. With 
regard to newspapers already conducted 
with the highest practical efficiency, 
the suggestion of ‘‘ A Newspaper Pub- 
lisher” for ‘‘ more literature” is of 
course superfluous, but to other con- 
ductors, of less penetration, the ad- 
vice is likely to prove timely and ser- 
viceable, though each must act upon 
it in subjection to his own situation 
and experience. 
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THE TIME TO ADVERTISE. 


We find among our waste papers and 
pigeon-hole stock this article. We do 
not know who wrote it; perhaps we did 
it ourselves. The writing looks better 
than ours, but it is just as seasonable 
and to the point as though we had. 
At any rate we give it our most hearty 
endorsement and approval: ‘‘ There is 
nothing on earth so mysteriously funny 
as a newspaper or periodical advertise- 
ment. The prime, first, last and all- 
the-time object of an advertisement is 
to draw custom. It is not, was not, 
and never will be, designed for any 
other human purpose. So the merchant 
waits until the busy season comes and 
his store is so full of customers that he 
cannot get his hat off, and then he 
rushes to the business office and puts 
in his advertisement. When the dull 
season comes along, and there is no 
trade, and he wants to sell goods so 
badly he can't pay his rent, he discon- 
tinues his advertisement. That is, some 
of them do; but occasionally a level- 
headed man puts in a bigger one and 
scoops in all the trade, while his neigh- 
bors are making mortgages to raise 
money to pay the gas bill. There are 


times when you couldn't stop people 


from buying everything you have for 
sale if you planted a cannon behind the 
door, and right then is the time some 
business men send their advertisement 
out on its holy mission. It makes light 
and easy work for the advertisement, 
for a chalk sign on the sidewalk could 
do all that was needed, and have a half- 
holiday six days in the week ; but who 
wants to favor an advertisement ? They 
are built to do hard work, and should 
be relentlessly sent out in the dull days, 
when a customer has to be struck be- 
tween the eyes with hard facts, kicked 
insensible with startling bankrupt re- 
ductions, and dragged in and laid on 
the counter with irresistible slaughter of 
prices before he will spend a cent or 
buy asaw. That is the sole end and 
aim of an advertisement, and if you 
ever open a concern to manufacture 
milling supplies and wood-working, 
don’t try to get customers to come 
when they are already sticking out of 
the windows, but give them your ad- 
vertisement as a square knock-down 
right in the dull season, and thereby 
you will -vax rich and own Proctor 
Knott, or some kindred fast horse, to 
enable you to throw dust from your 
wheels on your less sensible neighbors, 
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and win shekels thereby, and perhaps 
be able to smoke a good cigar on 
Fourth-of-July and Christmas. Now 
just write this down where you will fall 
over it every day: The time to look for 
and draw business is when you want 
business, and not when you already 
have more business than you can at- 
tend to.” — Southern Lumberman. 

A SURPRISED. ENGLISHMAN.—A few 
months ago an Englishman ambled 
into a jeweler’s store in Lampasas, 
Texas, when the following conversation 
ensued: ‘‘’Ave you got h’any good, 
hold Henglish time-pieces in the nature 
of clocks?” asked the Englishman. 
**We have nothing but American-made 
clocks,”” replied the jeweler. ‘‘ They 
are by far the best, and of superior 
workmanship.” ‘‘Ho, no, you are 
mistaken. If I cawn’t get me a Hen- 
glish clock I must send hover to Hen- 
gland and ‘ave me own family piece 
sent hover by steamer, you know.” 
The jeweler said very well, and the 
Englishman went home and wrote for 
this marvelous family time-piece. In 
due course of time it arrived, and as 
the Englishman was conveying it up 
from the express office he dropped into 
the jeweler’s to exhibit it. ‘‘Aw, now, 
he said with his face wreathed in 
smiles, ‘‘ look hat this for a minute. 
’Ere’s a time-piece which has been in 
our family many a year, and has always 
kept perfect time. Look hand see hif 
you don’t consider hit superior to 
American clocks.” The jeweler ex- 
amined the exterior of the clock, and 
then opened it. Brushing the dust 
from a dimly printed label in the back, 
he revealed to the astonished Briton 
the following label: ‘‘ Seth Thomas, 
Bridgeport, Conn., U. S. A.—1859.— 
Texas Siftings. 

alt A PE 

Although the firm name remains un- 
changed Paine’s Advertising Agency, 
of Chicago, has past into other hands. 
C. D. Paine, the former proprietor, has 
been unable to attend to the business 
of the Agency for some time past, 
owing to ill-health, and has at last 
withdrawn wholly from business. 5S. 
H. Bloom and C. M. Morton, two gen- 
tlemen well-fitted ‘for the business, are 
the new proprietors. 

ae 

PRAISE OF ALERTNESS.—‘‘ Begin; to 
have begun is half of the work. Let the 
half still remain ; again begin this and 
thou wilt have done all." —Ansonius. 
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Our Reading Table. 


Tue collected poems of Minna Irving, the 
Tarrytown poetess, will soon be published by 
Belford, Clarke & Co, under the title, ** Songs 
of a Haunted Heart.”’ A photogravure por- 
trait of the gifted authoress will be an at- 
tractive and appropriate frontispiece. 


We have received the first number of an 
illustrated monthly entitled The Cycler, 
which aims to be ‘‘ the tourists’ organ.” The 
new venture “hails’’ from Stamford, Conn., 
where it is published by the Cycler Publishing 
Company at fifty cents per year. The con- 
tents of the introductory number consist of 
scenes and incidents of travel, historical rem- 
iniscences, comic stories, racing news, notes, 
gossip and technical discussion. The candid 
intimation of the editor that he is ** pushing 
strange pedals’’ and that the “staff of able 
contributers”’ is a matter of hope rather than 
accomplishment as yet, ought to win a gener- 
ous indulgence towards the present issue of 
this new class journal. 


THe portraits that accompany the monthly 
numbers of Book News are generally in keep- 
ing with the appearance of that well-printed 

ication, and are sometimes really excel- 
ient—as excellence in process engravings go. 
Exception must be taken, however, to the 
portrait of Amelie Rives-Chanler that supple- 
ments the October issue of Book News, Phe 
portrait in question is a disgrace to the maga- 
zine and an insult to the pretty authoress. 


Table Talk, the Philadelphia publication 
““devoted to he needs of American house- 
wives,”’ classes the articles contained in its 
October number under four heads: Culinary, 
Household, Literary and Miscellaneous. The 
merits of this magazine may be summed up in 
two words: Thoroughly practical. 


Tue Grand Union Hotel, New York, has 
issued, as an advertising device, a guide-book 
of New York City. The pamphlet consists of 
128 pagesand map. Those who desire a copy 
are requested to send six cents in stamps to 
the advertising department of the Grand 
Union Hotel. 


Tue current number of Outing contains an 
article by the late Capt. R. F. Coffin, yachtin 
re er of the New York Wordd, entitle 
** Memories of Yacht Cruises.” 


Tue readers of Harper's Magazine may 
confidently look forward to the publication, at 
no distant date, of an article on Canada from 
the pen of Charles Dudley Warner. 


A CuIcAGo man who gives his whole mind 
to advertising has devised a pair of boots, the 
wooden soles of which hold a small automatic 

ss with which the user’s name and local 
bitation can be printed all over the side- 
walk.—Soston Traveler. 


Current Literature,the New York eclectic 
magazine, presents an October number that, 
like its two predecessors, is full of entertain- 
ing stories, amusing anecdotes and bright 
ee of editonal comment. Each num- 

r of the magazine is a volume of itself. 


Tue Philadelphia Record is the authority 
for the statement that Rev. Dr. Spurgeon is 
about to publish a book, entitled ‘ The 
Cheque Book of the Bank of Faith.”’ 


Miss Brappon, the prolific authoress, is 
said to be now engaged upon her literary rem- 
iniscences. 
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Tue Norwich Nickel Works, of Norwich, 
Conn., have issued a little pamphlet, entitled 
“A Manual of Window Dressing,’’ which 
they offer to furnish to the retail dry goods 
trade free of charge. The Dry Goods Chron- 
icle speaks highly of the ‘‘ Manual,”’ and the 
fact that it advertises the show fjxtures man- 
ufactured by its publishers does not detract 
from its usefulness. 


A SINGLE advertising agency has recently 
used postage stamps to the amount of forty 
thousand dollars in the excecution of one 
month’s business in what they are familiarly 
terming their “‘ circular department.” 


THe manufacturers of Hood's Sarsaparilla, 
who are numbered among the most extensive 
advertisers of this country, have issued an 
advertising pamphlet treating of the cam- 

aign, and entitled, ‘* Hood’s Political 

‘oints.”” 


SEprTEMBER is the date borne by the initial 
number of Zhe Printer Girl, a copy of which 
has come to ‘Our Reading Table."’ The 
publication is designed for the female mem- 
bers of the printing trade, as its name sug- 
gests. The Printer Girl is published at To- 
peka, Kansas. 


FOR SALE. 


NE 9x13 PEERLESS JOB PRESS; 

one 11x17 Gordon Jobber, new ; one 7- 
column, improved Washington Hand Press ; 
one 8x12 self-inker Columbian Jobber; 250 
Ibs. new Long Primer, at 2 These presses 
are almost new, are in perfect condition, will 
be sold cheap, on easy terms, and sent on trial 
to responsible purchasers. J. D. Corguirt, 
Record office, Senatobia, Miss. ¢ 





OR SALE—An Adams Press. Size of 

platen 26x40 inches. In good order. Will 
be sold at a bargain, for cash, to any one who 
will examine it as it stands and remove at his 
own cost ;—or will be boxed, shipped, war- 
ranted and sold on easy terms to an approved 
purchaser. It must be sold quickly on some 
terms. Address W. D. WILSON PRINT- 
ING INK CO., Limited, No. r40 William 
Street, New York. 


ORNING NEWSPAPER FOR SALE. 

—Plant has paid good dividends for over 
twenty years without a skip; Democratic ; in 
very fine standing ; located in one of the choice 
commercial and agricultural centres of the 
North; a reliable and most desirable invest- 
ment for man of capacity and capital; owner 
wishes to retire. Address NEWSPAPER, 
care C. L, Benjamin of this journal. 


EWSPAPER FOR SALE—In a 
town of 4,000 inhabitants, 25 miles from 
Chicago. Only printing office in the place. 
Three steam presses, Complete outfit. 
ROBERT MANN WOODS, Jo ter, Ivt. 








OR SAL E—A Newspaper and Job Of- 
fice in a growing Southern town. Good 
chance for making money. Address 
HERALD, Salisbury, N. C. 





eo HE ART OF ADVERTISING; 
or, How to Make Advertising Pay.’ 


Every business man needs it; price soc. by 
mail postpaid. J. J. TERRY, Publisher, 79 
Milk street, Boston, Mass. 





PRINTERS’ INK. 


TO PUBLISHERS. 


We would like to supply your office with all 
printing ink which you use. 

Our facilities for making and supplying ink 
are the very best. 

Please communicate with us and tell us how 
much ink you use in a year, and what price 
you are willing to pay; we to guarantee the 
ink to be satisfactory or to be returned at our 
expense for carriage both ways. 


ddress : 
WILSON PRINTING 
(LIMITED) 
140 William St., 


INK CO, 


A 
Ww. D. 


New York. 


DR 


wonw’ 
ANDTOPRINT WELL 
H.SENIOR &Co 


10 SPRUCEST NY.> 


ryvVO PUBLISHERS OF NEWSPAPERS. 

—If you wish to attract the attention of| 
advertisers towards the merits of your publi- 
cation, it would be well to prepare a state- 
ment of the advantages which it offers and} 
cause it to be inserted in Printers’ Ink. 
It has a regular semi-monthly circulation of 
more than 5,000 copies AMONG ADVERTISERS, 
exclusive of its other circulation. A Ten Line 
Announcement in its columns is inserted for 
a Dollar and a Half, and a Full Page costs 
but Fifteen Dollars. Address all orders to 
CHAS. L. BENJAMIN, Publisher, ro Spruce 
St., New York. 





TLANTA CONSTITUTION—The 
Weekly edition of the ATLANTA Consti- 
TUTION is 123,000 copies. It is the largest issue 
of any newspaper published in the South. 
Advertising rates 50 cents a line. a 
CONST TTU TION, Atlanta, Ga. 
J. J. FLYNN, 23 Park Row, New York.” 


or 





SAN FRANCISCO CHRONICLE 
\O The Circulation of the Curonicce is bona 
fide, and is equal to that of ALL THE OTHER 
San Francisco Morning Papers Combined. 
The Crronicie is the Best Paper in 
which to Advertise Your Wants. 


VARNISHES. 


We attest to the purity of our Varnishes. 
they are prepared mee te a New Chemical 
Process, by which grease is thoroughly elimi- 
nated, and which gives to Letter-Press and 
Litho Inks a brilliancy which ordinary Var- 
nishes will not produce. We keep a large sup- 
ply of all grades of Varnishes and Black 
and Colored Inks in stock, for immediate 
delivery, cither in large or small quantities. 
All orders receive prompt attention. Address 


w.D.WILSO PRINTING INKCO 


(Limited 
Office : 140 WiLLiamM St. , New York. 
Factory : 


LonG IsLAND City, 








WRITER OF goyensrsne MATTER, 
Address W. R. BARBER, 
New vork Post Office. 
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0 PUBLISHERS-— Prixrers’ Inx is 

a class journal, designed for the use, in- 

formation and entertainment of advertisers, 
publishers, and printers generally. 

Printers’ Ink 1s issued on the first and fif- 
teenth days of each month. 

Its subscription price is One Dollar a year, 

Advertisements will be inserted at the rate 
of Fifteen Cents a line, for not less than three 
lines, or Fifteen Dollars a page. 

It is purposed that each number shall con- 
tain a serviceable and interesting variety of 
original and selected matter, pertinent to the 
character and objects of the publication. Cur- 
rent topics, of special or general interest to 
the classes addressed, will be stated and re- 
viewed in every issue in a series of paragraphs, 
carefully and impartially written. Matters of 
especial importance or interest will be dealt 
with at greater length and with equal fidelity 
upon the regular editorial pages. Contributed 
articles, by persons particularly qualified in 
the field to which such articles severally relate, 
will be a prominent feature of the journal. 
Regular correspondence from the larger cities, 
business items, personal intelligence, and 
notices of the more striking inventions and 
improvements, within the scope of the journal, 
will be permanent departments. Letters to 
the editor, containing any appropriate matter 
of statement or discussion, will be welcomed. 
There will be a small collection of notes and 
queries, and published answers will be given 
to such inquiries by readers as are likely to be 
of general interest or utility. The departments 
and contents of the paper will be enlarged and 
modified, from time to time, as its capabilities 
grow or its patronage increases. 

As a step towards making Prinrers’ Ink 
the representative journal of the newspaper- 
publishing and advertising classes, arrange- 
ments have been made with the well-known 
firm of Newspaper Advertising Agents, 
Messrs. Geo. Rowe it & Co., whereby 
their list of advertising patrons, number- 
ing about five thousand names, together 
with their ‘‘ Preferred List’’ of newspapers, 
have been added to the regular subscription 
list, thus securing at the outset a choice circu- 
lation of close upon seven thousand five 
hundred copies. 

Address all communications to 

CHAS. L. BENJAMIN, Publisher, 
to Spruce St., New York. 


SEND THE CASH AND SAY 
what is wanted.—A small expenditure in 
advertising in a judicious selection of news- 
oe is often contemplated by persons who 
ave not a clear idea as to what publica- 
tions should be taken or the cost ; they conse- 
quently find a difficulty in carrying out the 
plan without having the cost exceed the 
amount contemplated. Such persons do well 
to send the copy of the advertisement and a 
check for the amount of money to be used, to 
Geo. P. Rowell & Co.’s Newspaper Advertis- 
ing Bureau, 10 Spruce St., New York, and 
leave the selection of papers and the number 
of insertions in each to be determined by their 
experience and judgment. In that way the 
advertiser gets the best service possible for the 
money he expends, and the work is promptly 
done—no time being lost in correspondence. 


- D. WILSON PRINTING INK €O., va, 
140 Wittiam St., New York, 
Manufacturers 
FINE BLACK & COLORED INKS 
Superior Lithographic Varnishes 
Of All Grades. 
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The “TIMES,” New England Newspapers. 


HARTFORD, CONN. 

The issue of the Hartford Times exceeds 
10,000 copies daily, which is more than that 
of any other Daily paper in the State of Con- 
necticut, and more than double that of any 
other Daily paper issued in Hartford. It is 
greater than the combined issue of all the 
other daily papers in Hartford put together. 

The sale of the Weexty Times exceeds 
8,000 copies, which is from 3,000 to 5,000 
copies more than that of any other Weekly 
paper issued in Hartford. 

None of the proprietors of the Hartford 
papers question these statements. 

It is the best advertising medium in the 
State of Connecticut. It is the best and most 
prosperous newspaper establishment in the 
State. The Hartford Times was established 
in 1817. It has always been a good paper. 

There is absolutely no deviation from the 
schedule rates for advertising either in the 
Daily or Weekly. 

For advertising rates address 

THE TIMES, Harrrorp, Conn., or 


GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 
to Spruce St., New York. 


TO PRINTERS. 


In calling the attention of Printers to our 
Inks, we desire to impress upon them the fact 
that in the manufacture of our various grades 





of BLACK and COLORED INKS the | 


atest care is used, in order that the most 
avorable results may be obtained, both in 
working qualities and superior finish. Our 


COLORED INKS have a high reputation | 


among the TRADE for their Excellent Working 
Qualities, Brilliancy and Richness of Color, 
which cannot be surpassed. 

W. D. WILSON 
PRINTING INK CO. (Limited), 
140 WiiuiAM Sr., N. Y. Crry. 

A LOW RATE AND EASY TERMS 


OF PAYMENT !—We will insert an 
advertisement occupying a full inch of — 





Fora check for $1:35 we will insert a one- 
inch ady.-tisement one month in our New 
England Select Local List, consisting of 26 
Dailies ani 123 Weeklies. Orders are sent to 
one-half tae papers on the 1st of every month 
and the remainder on ths 15th. Catalogue of 
papers sent o 2Prhcation. Proof of advertise- 
ment submitted befor s sending out, if desired. 
GEO, P. ROWELL & CO. Newspaper Adver- 
tising Bureau, 10 Spruce Street, New York, 


Middle States Newspapers. 


For a check for $180 we will insert a one- 
inch advertisement one month in our Middle 
States Select Local List, consisting of 65 Dailies 
and 173 Weeklies. Ordersare sent toone-half the 

pers the rst Week and the remainder the 3d 

/eek in each month. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P. 
ROWELL & CO., Newspaper Advertising 
Bureau, 10 Spruce St., New York. 





Southern ‘Newspapers. 


For a check for $135 we will insert a one- 
inch advertisement one month in our South- 
ern Select Local List, consisting of 40 
Dailies and 87 Weeklies. Orders are sent to 
one-half the papers on the 13th of every month 
and the remainder on the 27th. Catalogue of 
papers sent on application. Proof of adver- 
tisement submitted before sending out, if de- 
sired. GEO. P. ROWELL & CO., Newspa- 
per Advertising Bureau, 10 Spruce St., N.Y. 


Western Newspapers. 


For a check for $275 we will insert a one- 
inch advertisement one month in our Western 
Select Local List, consisting of r12 Dailies and 
241 Weeklies. Orders are sent to one-half the 


} arty the rst Week and the remainder the 3d 


eek in each month. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P. 
ROWELL & CO., Newspaper Advertising 
Bureau, to Spruce ‘St., New Cork. 


Canada Newspapers. 


For a check for $5 we will insert a one- 





| inch advertisement one month in our Canadian 


Select Local List, consisting of 15 Dailies and 
47 Weeklies. Orders are sent to one-half the 
papers the 11th of every month and the re- 





14 agate lines, one week, in six th 
TUALLY Stx THousanp ¢ Country Weeklies fer 
$500. From responsible parties a three 
months’ note, with the order, will be accepted 
in payment. (Only one electrotype ri * ) 
Try the experiment. Address GEO. P. 
ROWELL & CO’S Newspaper Adv ertising 
Bureau, ro Spruce St., New York. 


SMALL EXPENDITURE in a 

judicious selection of papers often yields 
large returns. Advertisers who have nota 
clear idea as to what particular mediums will 
be most oa to pay them, are invited to send 
to Geo. P. Rowell & Co., 10 Spruce St., New 
York, a copy of advertisement and check for 
amount it is proposed to expend, with au- 
thority to insert in such legen Saggy their 
judgment will produce best results. An order 
given in this way will insure good service. 





|ROWELL & CO., 


on the 2sth. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P. 
Newspaper Advertising 
Bureau, ro Spruce St., New York. 


LIST OF 1,000 NEWSPAPERS DI- 
vided into States and Sections will be 
sent on application—rree. To those who 
want their advertising to pay, we can offer no 
better medium for thorough and effective 
work than the various sections of our Select 
Local List. GEO. P. ROWELL & CO., 


jane aper reas Bureau, ro Spruce 


ew York 





DVERTISERS! SEND FOR OUR 
Select List of Local Newspapers. Gero. 
P. Rowe. & Co., 10 Spruce St., New York. 
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W E HAVE JUST ISSUED A NEW 

edition of our Book called ‘ News- 
paper Advertising.” It has 256 pages, and 
among its contents may be named the follow- 
ing Lists and Catalogues of Newpapers : 

DAILY NEWSPAPERSIN NEW YORK 
CITY, with their Advertising Rates. 

DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 
all but the best. 

DAILY NEWSPAPERS IN CITIES 
having more than 20,000 population, omitting 
all but the best 

A SMALL LIST OF NEWSPAPERS 
in which to advertise every section of the 
country: being a choice selection made up 
with great care, guided by long experience. 

ONE NEWSPAPER IN ASTATE. The 
best one for an advertiser to use if he will use 
but one. 

BARGAINS IN ADVERTISING in Daily 
Newspapers in many principal cities and towns, 
a List which offers peculiar inducements to 
some advertisers. 

LARGEST CIRCULATIONS. A com- 
lete list of all American papers issuing regu- 
arly more than 25,000 copies. 

THE BEST List OF LOCAL NEWS- 
PAPERS, covering every town of over 5,000 

population and every important county seat. 

SELECT LIST OF LOCAL NEWSPA- 
PERS, in which ad- 
vertisements are in- 
serted at half price. 

472 VILLAGE 
NEWSPAPERS, in 

which advertisements 

are inserted for $42.15 

a line and appear in 

the whole lot — one- 

half of all the Ameri- 

can Weeklies. = 

Book sent to any address for Thirty Cents. 
Address Gro. P. Rowe rt & Co., New York. 





JOR A CHECK FOR $20 WE WILL 
print a ten-line advertisement in One 
Million issues of leading American News- 
pers and complete the work within ten days. 
This is at the rate of only one-fifth of a cent a 
line, for 1,000 Circulation! The advertise- 
ment will appear in but a single issue of any 
paper, and consequently will be placed before 
One Million different newspaper purchasers ; 
or Five Mitxiion Reapers, if it is true, as is 
sometimes stated, that every newspaper is 
looked at by five persons on an average. Ten 
lines will accommodate about 75 words. Ad- 
dress with copy of Adv. and check, or send 30 
cents for Book of 256 pages. 
GEO P. ROWELL & CO., 
to Spruce St., New York. 


OR THOSE ADVERTISERS WHO 

have a credit so well established as to make 
them safe customers, we secure the most im- 
portant advantages. We can devote our en- 
ergies to securing for them what is wanted 
and what ought to be had ; without constantly 
contemplating a possible loss liable to sweep 
away, not only all commissions earned, but in 
addition, leave us responsible for heavy obli- 
gations to publishers. We seek the patronage 
of responsible advertisers who will pay when 
the work is done! and of experienced adver- 
tisers who will know when they are faithfully 
and inteiligently served!! Geo. P. Rowe. 

©., Newspaper Advertising Bureau, 1o 
Spruce St., New York. 


IgI 


If you think of expending fifty or one 

| hundred dollars in advertising send 

usa copy of your advertisement, and we will 

tell you (free of charge), what will be the best 

possible investment for you to make. Send 30 

cents for our large pamphlet. Address Gro, 

P. Roweit & Co’s Newspaper Advertising 
Sureau, 1o Spruce St., New York. 

OADVERTISERS—LOWEST RATES 

for advertising in 1,000 good newspapers 

sent free. Address Geo. P. Roweit & Co.,, 

ro Spruce St., New York. 





MERICAN NEWSPAPER DIREC- 
TORY for 1888. Twentieth Annual 
Volume : 1456 pages. This work is the source 
of information on statistics of newspapers in 
the United States and Canada, Advertisers, 
advertising agents, editors, politicians, the de- 
partment of the government, rely upon its 
statement as recognized authority. It givesa 
brief description of each place in which news- 
papers are published, stating name of County, 
population of place, etc. It gives the names 
of all the newspapers, politics, religion, class or 
characteristic, days of issue, editors and pub- 
lishers’ name, size of paper, subscription price 
date of establishment and the circulation. It 
gives the names of all papers: in which Coun- 

ty. Price $5. Sent to any address by 

GEO. P. ROWELL & CU., Publishers, 

ro Spruce St., New York. 


DVERTISERS ADDRESSING GEO. 
P. Rowell & Co., 10 Spruce St., New 
York, in good faith, can obtain all needed in- 
formation about any proposed line of Adver- 
tising in American Newspapers. 





NTENDING ADVERTISERS SHOULD 
address Geo. P. Rowell & Co., ro Spruce 
St., New York City, for Select List of 1,000 
Newspapers. Will be sent free on application. 





\ EO. P. ROWELL & CO’S BEST LIST 
3 of Local Newspapers. — Every paper 
named on this list is selected because either its 
daily or weekly edition is the best or most 
widely circulated or most influential, pub- 
lished at an important county seat, or in a 
place having more than 5,000 population. 
The newspaper in each place that 
gives the advertiser the most for his 
money. The List covers every State, Ter- 
ritory, District and Province of the United 
States and Canada, and represents EVE 
county seat having a population 
greater than 3.000, and EVERY 
PLACE having a popuiation 
greater than 5,000. one paper in a 
piace, Daily or Weekly, or Daily 
and Weekly, where there is a paper having 
a circulation exceeding one thousand copies 
weekly, as rated in the American Newspaper 
Directory for 1888 ; and with the exception of 
such suburban towns as are better covered by 
the papers named in the neighboring city. 
Send 30 cents for pamphlet. 
GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 
ro Spruce St., New York 


DVERTISING CUSTOMERS of 
Geo. P. Rowell & Co's ye, -~<f Ad- 
1 


vertising Bureau to the amount of Fifty Dol- 
lars, are entitled to receive a complimentary 
copy of the American Newspaper Directory. 

















PRINTERS’ INK. 


And Wha, § More, You Know I! 


You can’t runa Re- 
tail Shoe Store with 
entire success unless 
you push the sale of 
one good line of Ad- 


vertised Shoes. 





If you buy an Ad- 
vertised Line, 


want the best. 


you 
The 
original advertised 
line is of course the 
best. 

Send for Pamph- 
let giving full infor- 


about the 


mation 
latest improvements 


in the JAMES MEANS 





$3 and $4 Shoes. 


JAMES MEANS & CO., 


41 LINCOLN ST., BOSTON, MASS. 


YOU CAN HAVE 


FREE ADVERTISING 
IF YOU ASK FOR IT. 


Any good customer of ours who is 
pushing our goods energetically can 
have free advertising in his local 
paper by applying to our advertising 
agents, Messrs. GEO. P. RU WELL 
& CV.,10 Spruce St., New York City. 

If your local paper should charge 
our agents an unreasonable rate, we 
cannot pay it, and in that case we 
shall send you a large amount of 
matter printed with your own name 
for you to distribute. We do not send 
advertising matter of this kind 
when we are able to use local news- 
papers. When you write to oar 
agents please give them your fall 
address, street, number, etc. and let 
them know just how you want your 
eard to read. 

Our goods have been improved so 
much that if you have not had any 
lately you do not know what our 
line is. 

Remember that in carrying an ad- 
vertised line like the JAMES 
MEANS $3 and $4 shoes you gain 
the following advantages : 

Ist. You make a fair living profit 
on every sale you make. 

2nd. You have no unnecessary 
amount of your capital tied up by 
large stock ordered ahead. We fill 
our orders the same day they are 
received. 

8rd. Trade will be attracted from 


other stores to yours by the liberal 
advertising which we give without 
charge. 








PRINTERS’ INK. 


END THE CASH and Say What is 

Wanted.—A small expenditure in adver- 
tising in a judicious selection of newspapers is 
often contemplated by persons who have not 
a clear idea as to what publications should be 
taken or the cost; they consequently find a 
difficulty in carrying out the plan without 
having the cost exceed the amount contem- 


plated.. Such persons do well to send the 


copy of the advertisement and a check for the 


amount of money to be used, to GEo.’ P. 
RowELL & Co.'s Newspaper Advertising 
Bureau, 10 Spruce St., New York, and leave 
the selection of papers and the number of in- 
sertions in each to be determined by their 
experience and judgment. .In that way the 
advertiser gets the best service possible for 
the money he expends, and the work is 
promptly done—no time being lost in cor- 


respondence. 
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Miscellanies, 





A reporter connected with one of our 
leading daily papers canvassed a train 
the other morning as to what paper 
was altogether the most popular. His 
own journal received four votes, while 
the remaining sixty-two were evenly 
divided between wall paper and fly 
paper.—//arfper's Bazar. 


Editor—You say you wish this poem 
to appear in my paper anonymously ? 

Would-be Contributor—Yes ; I don't 
want any name to it. 

Editor—Then I can’t publish it. 

Would-be Contributor—Why not ? 

Editor—Because I am conscientious 
about this matter. I don’t want an 
unjust suspicion to fall upon some in- 
nocent person.— 7exas Siftings. 


A subscriber writes to ask ‘* which 
is the longest verse in the Bible?” Our 
reply is we have been in the newspa- 
per business seven years.— Smithville 
News. 


Editor Society Journal (to reporter)— 
Mr. Jinks, the directors have ordered 
me to raise your salary. You bring in 
more society scandal than all the other 
reporters put together. 

Jinks—Thank you. The advance 
will be handed over to my wife. It is 
hers by right. 

Editor—How so ? 

Jinks—She is secretary of the ladies’ 
anti-gossip club.— Cartoon. 


Writing for the magazines is a busi- 
ness that always yields big returns.— 
Life. 


** So you are from Arizona ?”’ 

** Ves.” 

‘“ How is the Zomdstone Tooter com- 
ing on?” 

“* Busted.” 

‘* What busted it ?” , 

‘*A prominent citizen shot the edi- 
tor.” 

‘* What for?” 

** You see he wrote ‘ Horrible Blun- 
der’ as a head line to go over an ac- 
count of a railroad accident, but the 
foreman made a mistake and put it over 
the account of a wedding.”— 7¢exas 
Siftings. 

The printers would like copy right, 
too. It would save them a good deal 
of trouble.— Boston Post. 





PRINTERS’ INK. 


Gotham Editor—Here is a little pa- 
per called the Sguedunk Puddle pitch- 
ing into one of our editorials like all 
possessed. 

Editor-in-Chief—Who cares what a 
miserable little sheet like that has to say 
about a great journal like ours? 

‘* But it starts off with the statement 
that our paper has a great circulation 
and vast influence.” 

“Oh! Print it.”"—Zx. 

Our idea of a strong-minded person 
is one who can read the advertisement 
of a patent medicine, and yet not have 
the disease. —/-x. 

Census-taker—‘‘ How old is your 
father ?” 

** Just passed his hundredth birth- 
day.” 

** Impossible !” 

“* Quite true.” 

“*Can you prove it?” 

- ‘Yes. He sent some poetry to the 
magazines and lived to see it pub- 
lished.”’ 

‘*And he’s only a hundred years 
old? Well, well.”"—Zincoln Journal. 


A Danish newspaper calls itself 
Hamlet because it is one of the prints 
of Denmark.—New York Evening 
Sun. 


A correspondent wants a Philadel- 
phia newspaper to ‘* publish the names 
of every one that gets drunk,” but the 
editor naturally objects to issuing an 
eight-page supplement every day.— 
Norristown Herald. 


‘*Mr. Watterjones,” called the night 
editor down the speaking tube, ‘‘ this 
editorial, ‘A Rascal Unveiled,’ must 
have been written under a mistaken 
idea. It charges Col. Bilks with hav- 
ing committed gross frauds in stuffing 
the ballot box and intimidating voters 
in Bourbon County. Colonel Bilks is 
the chairman of our Congressional 
Committee in that district. You've 
got him mixed up with some other 
man.” 

‘* Ha,” exclaimed the editor, ‘‘ that 
will never do. Add to the article, 
‘this, of course, is the infamous cam- 
paign lie that has been circulated for 
political effect by the venomous and 
scoundrelly enemies of that incorrupti- 
ble patriot, Colonel Bilks,’ and change 
the heading to ‘ Another Lie Nailed.’” 
—Chicago Tribune. 


Printers’ Ink: New York, October 15, 1888, 





